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SLG Segment Plan for Q4 2022




Target Market

All Greenlit States 310 10 271 121 7.7% (6.6%)

Top Key States: Florida, Texas, Tennessee, Ohio, Colorado and Georgia
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Target Market Breakdown Focus

Greenlit states that have at least 5 counties and/or cities with populations over >200K.

Maryland 8 1 9 Florida 26 6 32
Minnesota 5 2 7 Georgia 11 2 13
Missouri 7 2 9 lllinois 10 1 11
New Jersey 15 2 17 Indiana 6 2 8
North Carolina 12 6 18 Nevada 2 6 8
Oregon 6 1 7 Ohio 14 4 18
Utah 4 1 5 South Carolina 9 0 9
Wisconsin 4 2 6 Tennessee 7 2 9
Alabama 7 3 10 Texas 24 13 37
Arizona 6 7 13 Washington 10 3 13
Colorado 9 3 12 Michigan 9 1 10
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Totals

States: 22
Counties: 211
Cities: 70

Target
Accounts: 281

Key States:
Florida, Texas,
Tennessee, Ohio,
Colorado and
Georgia

w




ALL STATES

		State Name		Counties with >200K Population		Cities with >200K Population		Total Counties & Cities		State Name		Counties with >200K Population		Cities with >200K Population		Total Counties & Cities

		Maryland		8		1		9		Florida		26		6		32

		Minnesota		5		2		7		Georgia		11		2		13

		Missouri		7		2		9		Illinois		10		1		11

		New Jersey		15		2		17		Indiana		6		2		8

		North Carolina		12		6		18		Nevada		2		6		8

		Oregon		6		1		7		Ohio		14		4		18

		Utah		4		1		5		South Carolina		9		0		9

		Wisconsin		4		2		6		Tennessee		7		2		9

		Alabama		7		3		10		Texas		24		13		37

		Arizona		6		7		13		Washington		10		3		13

		Colorado		9		3		12		Michigan		9		1		10





Greenlit - No State

		State Name		Greenlit by Legal and Product Marketing		State Contract Only		Total Number of Counties in State		Counties with >100K Population		Counties with >200K Population

		Alabama		yes		no		67		12		7

		Arizona		yes		no		15		9		6

		Arkansas		yes		no		75		7		3

		Delaware		yes		no		3		3		2

		Florida		yes		no		67		36		26

		Illinois		yes		no		102		20		10

		Indiana		yes		no		92		17		6

		Kentucky		yes		no		120		7		2

		Mississippi		yes		no		82		6		2

		Montana		yes		no		56		4		0

		Nevada		yes		no		17		2		2

		New Mexico		yes		no		33		5		2

		Ohio		yes		no		88		27		14

		South Carolina		yes		no		46		15		9

		Tennessee		yes		no		95		13		7

		Texas		yes		no		254		40		24

		Washington		yes		no		39		12		10

		Washington, DC		yes		no		0		1		1

		West Virginia		yes		no		55		0		0

										236		133
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Q4 Marketing Campaign Plan
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Campaign Overview
Messaging

Central Theme: The power of automated digital communication.

Key Messages:
» Automated workflows eliminate routine task and improve operational efficiency.
» Text and email help you meet the demands of a digital world and improve constituent satisfaction.

v See up to a 50% increase in contact effectiveness.

v' 98% of all text messages are read; 90% of them within 3 minutes. 91% of U.S. have their mobile device within
reach 24/7.

Personalized communication via your constituents’ preferred methods helps them better meet their
financial obligations.

48
13
. . : 6
v See up to a 20% increase in payment compliance.
v' 85% of smartphone users prefer mobile messages to emails or calls.
Optimize your automated workflows with actionable data and reporting.

Convenient, online self-service payment options make keeping accounts up-to-date easy for your
constituents.

v' The total transaction value of digital payments in the U.S. is expected to reach $1.7B in 2022 and more than
$3.5B by 2027.

$1,020,000
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Activities & Promotional Channels

m Email(s) Landing Page/Website CSMs/ Sales Script Paid Ads (digital or Print)
X X X X X

X X
X X
X X X
X X X
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Activities & Promotional Channels

Saocial Mailer Email(s) Landing CSMs/ Sales Paid Ads (digital or # of MQLs
Page/Website Script Print)
7

X X X

X X X 2
X X X 2
X X X 7
X X X 3
X X X 7
X X X 5
X X X 3
X X X 15
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Campaign Preview: Webinar

Live Webinar Details:

» Discuss the benefits of digital communication

Contact Effectiveness (et;étiz r'jatnd emails): cost, effectiveness, modern,

* Review the regulatory requirements around each
channel.

Text Messages

y| A A N
] » Show how Finvi can provide the perfect solution.
Cheapest
96% of Americans own SthCR their email -
e cavryimerane. || Wy You Should NOT Be Afraid to Text
0, . of people check
90 /0 groe';ai\:i:;\thm their email first
- thing in the for delivery at times.
morning.
98% of all szts are of emails are read
opened. within the first to track open/read rate. Finvi’s auto-dialers do not Limited Restrictions
hour. generate numbers State restrictions in 90% of
randomly or sequentially, the cases apply to
they merely dial from a telemarketing calls and texts.
‘ provided list of numbers.
SCOTUS ‘
The Supreme Court Prior express consent is
adopted a narrow not required to place a call
definition of ATDS that using an auto-dialer or
doesn’t include audio- launch a text so long as an
dialers that only can dial ATDS is not use. And Finvi
from a list. does not use an ATDS.
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Ca m pa i g n P reVi ew Updated Website/Landing Page

Interactive Reporting Demo . I
Government ‘
Software Solutions

variety of paramaters. Select
the Court Division dropdown Our government software solutions help state and local
T e e > o govermments increase operational efficiency and revenue
P recovery by helping constituents meet their financial and
: civic obligations and avoid punitive measures.

Data Visualization
Dashboards

Our implementation
specialists will help you

Government Software Solutions that Simplify
create a dashboard that Omni-Channel Communication

meets your needs. Easily and effectively reach your constituents via their channel of choice.

Easily access actionable
insights and meet reporting

requirements in minutes — Government Software Government Software to Government Software to
not hours. s o : for the Digital Age Enhance Communication Increase Data Integrity
Zoom in for a better view s igital age, Finvi can help you he RevQ+ omnichannel It
bilities will aliow rful skip tragir

meety qu constituents’ m.mum for communication c
on any grouping of data. i

frictionless, digitei o YOU 0 LIS GECOUNTS With a
such as text an communication srategy bosed on
constit

s giving you instant acces
J data from
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Campaign Activity Calendar

Wk of 11/1
Webinar Recording:
Digital Comm.
9/6 — 9/9 12-11/4 §  11/29-12/1 12/5-12/7
Tradeshow: Tradeshow: Interactive Tradeshow: | Tradeshow: Tradeshow:
GCAT (Texas) MACM Demo FCCC i Ohio Clerk of eCourts (National)
(Minnesota) Drip Campaign (Florida) i Courts Assoc.

September November December

9/20 -9/23 11/3-11/4 L Wk of 11/21 Wk of 12/5 Ongoing
Tradeshow: Tradeshow: Live Webinar: Tradeshow: : Thought Thought Case Study
CROA MAACM The Power of GMCCC Clerk i Leadership: Leadership: Drip Campaign
(Mid-Atlantic) Digital Comm. Training (GA) i Digital Comm. Digital Comm.
Ongoing
Tradeshow: Case Study
CMCA (COloradO) Dr|p Campaign

finvi.com




Client Communication

JSI Virtual PowerUp 2022 | 140 Registrants Registration Page

for & free, informtive. =

STEN

“# JUSTICE
& S s

only to Justice Systems’ clients

integral part of the event!

Virtual PowerUp Agenda

The time has comel The virtual PowerUp track is here, it's free, a|

So save the dates and join us for a series of live PowerUp sessio|

tips & tricks, real-time demonstrations, and plenty of time for Q&4

Registration opens soon, so please watch for a future email inviti

All sessions are one hour, starting at 4 p.m. ET/ 1 p.m. PT.

Registration Email

VIRTUAL SERIE

VIRTUAL SERIESJ

Don't miss out! Register today and join us for our free virtual JSI PowerUp

sessiong:

FCE Fundamentals: Back to Basics

Thursday, September 8

Save the Date Email

finvi.com

Get a quick update on many FCE basics, such as adding a new user and new
judge. Plus, gain some valuable tips and tricks to help make case processing

easier and more efficient

Modemizing with Dynamic D
Thursday, September 22

Just for Justice Systems’ Clients

Virtual PowerUp 2022

E Sept. 8 - Oct. 20

lock forward to “s:
JSI Virtual PowerUp 202

ng” you at our free virtual JSI sessions. Fill out the form to register for

All sessions are one hour and start at 4 p.m. ET /1 p.m. PT.
Virtual PowerUp Agenda

FCE Fundamentals: Back to Basics
Thursday, September 8

ew and seasoned FullCourt Enterprise™ users will benefit from this how-to session that

b

ck to the basics

« Addar

and new judge

* Move

eceipts

« Change the clerk’s name on receipts

.

Use the Community Portal

er and more efficient for

We'll also share some tips and tricks to make case processing
the court

Register for all four Virtual

PowerUp 2022 sessions:

First Name

Last Name

Company

Email

REGISTER
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Additional Sales Enablement
Assets
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Sales Enablement Assets

Currently Available/Updated: Coming Soon:

. « Updated RevQ+ Sell Sheet

. » Informational Product Packet
(Subscription)

. » Interactive Workflow Demo

. * RevQ+ Video

. « ROI Calculator

» Additional Case Studies (Clay)

13
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https://ontariosystems.highspot.com/items/6202d6dd9a4de7a4c444823c?lfrm=shp.4#1
https://ontariosystems.sharepoint.com/:w:/r/sites/ProductMarketing/_layouts/15/Doc.aspx?sourcedoc=%7B0DEC9B02-DCC5-479F-9107-1B774EE05EB1%7D&file=Discover%20RevQ_Final_Brochure.dotm&action=default&mobileredirect=true
https://ontariosystems.sharepoint.com/:w:/r/sites/ProductMarketing/_layouts/15/Doc.aspx?sourcedoc=%7B0DEC9B02-DCC5-479F-9107-1B774EE05EB1%7D&file=Discover%20RevQ_Final_Brochure.dotm&action=default&mobileredirect=true
https://xd.adobe.com/view/adc702c2-9541-46f4-86f9-3ad5a9317e75-f894/?fullscreen
https://ontariosystems.highspot.com/items/6217f9b39cf01115f2f6051b
https://ontariosystems.highspot.com/items/6115434716f9932599a25343?lfrm=srp.0
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